
Know Your T Levellers –
sharing information with employers 

Contextualise learning–
Clear line of sight to work and students 

Create an Alliance model approach–
Work towards a shared brief 
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Y12 T-LEVELLERS.



I have always
wanted to work in 
the media sector, 
specifically 
advertising. I’m 
interested in how 
brands connect with 
people. it is not 
just about selling
a product but also 
telling a story in
a sense. 

Being surrounded 
by a lot of 
different forms 
of media I have 
always wanted to 
be a part of 
creating content 
the not only 
entertains but 
informs and 
influences. 

I’M LEARNING how to 
use a variety of 
equipment such as 
cameras, lights and 
sound pads. Without 
doing this course,
I most likely would 
have never been
able to get the 
opportunity 

work experience is 
especially important. 
It helps build 
connections and more 
importantly 
experience. Industry 
experience helps
build technical
skills that may take 
years to perfect. 

s tuden t vo i ce



I am being 
introduced to 
many people and 
large industries 
such as ITV, 
Dirty Looks,& 
NFTS, 
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C l e a r l i n e o f s i gh t t o

W o r k





Know Your T Levellers

1) Be clear about your student profile –
What are their needs, what is their skill set, what is their preferred pathway?  
What are their motivations, values?  (Demographic and Psychographic profile)

2) Clarify the strategy for sharing information with employers –
What is the best way to get that information across to employers; how can you chunk 
the information; how can you demonstrate purpose? 

3) Update your information regularly –
Is there a digital platform that will enable your employers to 
have a clear line of sight to students? What skills development 
do you want them to share?  Are there any final outcomes that 
you can use to demonstrate aptitude 
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Work Placements 
Competitions 

Judge Competit ions w i t h  
g r oup s o f s tudents

Workshops/Masterclasses 
Act i ve ly part ic ipate in modu les  

o f expert ise

Bespoke Modules 

aid modu les o f expert ise 
t h r o u g h r e sou r c e s

Mentorship 

mento r ind iv idua l s tudents

Back to the Floor Experiences 

Dua l p ro f ess i ona l i sm oppor tun i t i es s t a f f

w o r k p lacements t o
Students

Live Mock Interviews 
In terv iew prac t i ce /mento r ing

Hidden Jobs 

Uncove r i ng hidden r o l e s

Co-Designed Curriculum 

keep i t c u r r e n t and r e l e v an t

Live briefs 

examples o r r e a l w o r l d ac t iv i t i es o r b r i e f s



Con t ex t ua l Lea rn ing









Creat i ve Br ie f s

MoBA have sen t o u t a tende red b r i e f  
ask ing f o r peop le t o c r ea t e a c r o s s -

media market ing campaign a r o u n d the  
theme o f 'Bruta l ism is...'/'Brutalism 

isn't...'.



Arsenal in the community:
The Arsenal Kicks initiative 

The Arsenal Kicks initiative isa national programme that 

brings together the football industry with the police to help 

young people keep away from anti-social behaviour, drugs 

and crime, and adopt positive influences.

The scheme is founded on regular training sessions, weekly 

matches and football tournaments. While the immediate 

focus of the programme is football coaching, Arsenal in the 

Community coaches are really concerned with what 

happens off the pitch. Coaches provide close support to 

participants away from sessions, in the hope that they can 

positively impact participants’ development over the longer 

term.

Acland Burghley School (ABS) has been approached by 

Arsenal Kicks to develop content that explores, records and 

reports the work being conducted by the team and 

phenomenal outcomes on behalf of the young people.

The inspirational work conducted on the initiative needs 
to be documented, celebrated and promoted on their 
communication channels including website, social 
media and local press. These will include print and 
audio-visual resources. Print will be in the form of images 
from workshops covered

https://stonathun.wixsite.com/mcgoughmedia/blog/categories/occupational-specialism




What won’t be erased were the 

polished and imaginative dance 

routines from 20 Acland Burghley 

students. At a time when the arts 

seem marginalised in so many 

state schools, this was a heart 

warming example of what fine 

standards can be achieved with 
inspiring leadership. – Richard 

Morrison 



Know Your T Levelers

1) Outline the range of ways industry can get involved–
What is your LMI telling you about opportunities? How can you map out 
contextual learning opportunities; What outreach services exist; What 
provision is already in place that you can adapt?

2) Explore how students can add value or align with KPI–
Who is the best person to speak to (anyone with outreach in their email); How 
do your aims align with the organisations key performance indicators; Is there 
an existing body in place to support (Governors, Borough, Universities)? 

3) Tell your story–
What communication channels do you have to promote outcomes? What social or 
cultural impact can you demonstrate?  Who will help tell your story and gather 
traction
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Our mission: to build, train and retain a 

solid pipeline of diverse production 

talent



“Supporting others is 

what drives me and the 

ITV Academy will help 

inspire, mentor and 

train thousands of 

people. Whether it’s 

someone at the early 

stages of their career 

or someone looking to 

develop their career, 

I’m excited to be a 

part of that journey.” 

- Laura Scougal l
Head of



• Give o u r l o g o a w i n t e r make o v e r

• Send us you r des igns t o itvacademy@itv.com
by midnight 4 December 2024

• Winn ing des ign w i l l be used o n ITVs s o c i a l  
media posts f o r the r e s t o f 2024 a n d Jan  
2025

Create the i t v academy

w i n t e r l o g o

mailto:itvacademy@itv.com


W h o w o u l d w in?
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Bridging the gap

● Attend and host events to educates 
students about tv production careers

● Send ITVprofessionals into schools to
deliver masterclasses or career talks

● Influence the syllabus with live briefs
● Offer insight days to students

https://www.screenskills.com/job-profiles/


ITV ACADEMY PATHWAYS

Our Production Training Schemes are 
wide and varied. You could be 
training to be a journalist, working on 
one of our continuing dramas, or 
coming up with the next big 
programme idea, like Love Island. No 
experience necessary!

133 trainees worldwide since launch.

A foot in the door is the hardest thing 
to get if you have no experience.

We have several work experience 
programmes that run throughout the 
year which can be hosted by any 
team across ITV in production or 
corporate roles

In 2023 we hired 25 apprentices who gained a 
level 3 qualification alongside a 12 month work 
placement within various roles across ITV

In 2024 we have launched professional 
qualifications (Level 3-7) for our existing staff 
Each year we bring apprentices into ITV who gain a 

level 3 or 4 qualification alongside a 18 month work 

placement.

We advertise in January for a September start



c r a f t i n g
Cu r r i c u l um



c r a f t i n g
Cu r r i c u l um



Film Creative 
Intelligence 
Example 1

Creative 
Intelligence 
Example 2

Creative 
Intelligence 
Example 3

The Last Jedi How do you 
develop the look of 
a sequence?

Jurassic World: 
Fallen Kingdom

How can we 
create a photo 
realistic Island with 
the right transport 
structure?

Fox How do we create 
the photo realistic 
movement of the 
fox?

Creative 
intelligence in 
general 

Film or TV Project Involvement Creative Response 

The Witcher: One Of Us helped to design 
several of the creatures he 
encounters, brought them to 
life, and then oversaw their 
inevitable slaughter 

Hobbs and Shaw: Our work ranged from high-

speed trips through a car 
engine and centrifuge, to a 
hundred strong brawl inside 
a huge ring of fire 

Pinocchio: One of Us was responsible for 
over 200 shots, work which 
includes creatures as diverse 
as donkey, tuna, 
woodpeckers, whale and 
snail. 

Watchmen: One of Us worked on a 

variety of environments, 
characters and effects -
covering teleportation, an 
artic lair, futuristic 
technology, an exploding 
coffin, and a self-lubricating 
vigilante.  

Sample Materials 



La Swap in association with One of Us - Change 

One Thing

This mentoring challenge asks students, to 

research, plan, develop, produce and market 

their own 8-10 minute documentary film exploring 

one thing they’d like to change - from themselves 

to their society as a whole and anything in 

between.

The young people will work in teams supported 

and advised each week by industry professionals 

from the world of documentary film and television. 

During the 19-week course, the cohort will learn a 

range of skills from researching and planning to 

visual effects design, crafting production, editing 

and new marketing and distribution techniques. 

Brief and Proposal 

How to Realise a Brief Through Technical Production 

Guides

Creating resources around the pre-production, 

production and post production stages in audio visual 

design.

We would like to create resources that enable 

teachers to provide clear and pragmatic step by step 

guides to produce creative content. Working with VFX 

production house and their understanding of integral 

software we would create a brief that introduces the 

basics of it’s use and how to generate outcomes 

working to a brief.



Professional skills

Subject 
knowledge &

skills

Developing behaviours
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Contextualise learning–
Clear line of sight to work and students

Create an Alliance model approach–
Work towards a shared brief


